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BACKGROUND

• More than One million people 
globally acquire STIs every day (Rowley, 2019) .

• Two-thirds of new infections are reported to occur 

in sub-Saharan Africa with significant proportions among 

adolescents and young women (Kharsany & Karim, 2016).

• Nearly half of all pregnancies that occur 

among young women in developing countries, including 

sub-Saharan Africa, are unintended (Darroch et al., 2016).

Young people are a major priority 
for sexual health interventions
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BACKGROUND
Novel approaches are needed to
engage with young people

Social media is ubiquitous and 

can reach large audiences.

Social media emphasizes a 

multidirectional communication 

channel (Moreno & Kolb, 2012).

Many social media platforms also 

incorporate direct messaging 

capabilities that allows for more 

private sexual health engagement. 

Multiple studies have shown that 

messages via these platforms are 

equally effective in motivating 

behavioral change (Crutzen et al., 2011; 

Strecher et al., 2008).
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What was 

already known

There is an increasing number of sexual 

health interventions being implemented 

online in low- and middle-income countries.

Young people are amenable to receiving 

health information on social media albeit 

with low levels of engagement and 

interaction (Pfeiffer, et al. 2014; Nguyen et al., 

2013).

Individual characteristics that predict the use of social media 

and interaction with sexuality information on social media.

Higher levels of engagement is crucial for 

the success of health promotion (Crutzen

et al., 2011; Strecher et al., 2008).

Message/text features like images and 

tone of messages predict engagement 
(Veale et al., 2015; Nguyen et al., 2013)

What needs to be known
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What this 

study adds

This is the first study to propose 

a comprehensive conceptual 

model that identifies the 

individual characteristics that 

predict the intention to use and 

interact with sexual health 

information on social media.
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The model identifies four key 
constructs such as performance 
expectancy, effort expectancy, 

social influence, and facilitating 
condition as primary predictors of 
the intention to adopt the use of 
new technology and ultimately, 

the actual use of new 
technologies (Venkatesh et al., 2003).

Unified Theory of 
Acceptance and Use 

of Technology 

[UTAUT]

Diffusion of innovation

Theory of Reasoned Action

Model of PC Utilization

Combined TAM-TPB

Theory of Planned Behavior

Technology Acceptance Model

The Social Cognitive Theory
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Facilitating conditions refer to the accessibility of 

infrastructural and technical support for users of 

technology (Venkatesh et al., 2003). It indicates 

the degree to which a person believes that there 

are few if any, barriers to using new technology. 

Social influence denotes 

subjective norm. It reflects the 

influence of the opinion of 

significant people, such as friends 

and families, on an individual’s 

intention or use behaviour

(Venkatesh et al., 2003). 

Performance expectancy is 

defined as the degree to which 

an individual believes that using 

a system will help them attain 

gains in job performance 

(Venkatesh et al., 2003)

Effort expectancy refers to the ease associated 

with using a system (Venkatesh et al., 2003). 

This construct was adapted from perceived 

ease (TAM/TAM2), complexity (DOI and IDT), 

and ease of use (IDT) (Venkatesh et al., 2003). 
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The UTAUT model identifies four 
key predictors of technology use 
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The modified UTAUT model was specified in 

this study to fit the context of sexual health 

communication on social media (Dwivedi, 2019)
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The participants were recruited solely
via Facebook advertising (9,000 ZAR)

Participants were recruited via a quasi-

random survey solely distributed via 

Facebook advertising platform from 22 May 

– 8 June 2020. 

The advertisements targeted young adults 

living in Kenya, Nigeria, and South Africa 

based on an advertising cost of 9,000 ZAR 

(US $521.44)

The survey also included three attention 

check questions to filter careless responding 

and ensure that participants carefully read 

and understood the questions



Young people are amenable to sexual 

health information on social media
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About 84% of the young 

adults in the sample 

reported that social media 

was acceptable for sexual 

health communication

The most preferred 

digital platforms for 

sexual health 

communication are 

Facebook (40%), 

WhatsApp (15%), 

Twitter (3%), and 

Instagram (2%). 



Young people are amenable to sexual 

health information on social media
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What individual factors or characteristics 

predict the intention to use and interact with 

sexuality of information on social media?
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Young adults will use social 

media and interact with 

sexuality information if:

It can help them achieve high gains 

(Performance expectancy)

The use of social media for sexuality 

education is endorsed by important 

people like parents and religious 

leaders (Social Influence).

It is free of effort (Effort expectancy)

It aligns perfectly with the way they 

interact with other messages 

(Facilitating condition)

They have a positive attitude for 

such use (Attitudes) – not significant 

for intention to interact



Data from non-attentive participants could 

add noise to the data and induce both 

measurement and nonresponse error
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Excluding non-attentive participants 

could also threaten the external 

validity and limit the generalizability 

of the research (Oppenheimer, Meyvis, & 

Davidenko, 2009).

Gross Sample

Net Sample 

[Excluding Inattentive Participants]

Net Sample - Weighted 

[Excluding Inattentive Participants]



There were no significant differences in the 

result based on gross sample or the net sample.
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Implications of the findings 
for program and theory
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WHAT DO THESE 
FINDINGS MEAN?

THEORETICAL 

IMPLICATIONS

PROGRAMME IMPLICATIONS

Strengthening the key constructs of the research 

model is imperative for motivating the acceptance and 

use of social media for sexual health communication

Interacting with sexual health information on 

social media is free of effort

Interacting with sexual health information on 

social media should aligns perfectly with the way 

that young adults interact with other information 

on social media.

It is imperative to increase the involvement of 

parents, religious leaders, and other influential 

persons in sexual health communication.

The theoretical model can be adapted to 

predict young people’s intention to use and 

interact with sensitive issues like sexual 

health information

The application of the theory to participants 

from African countries answers the call for the 

replication of the UTAUT model in different 

cultural contexts.
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Social media is a powerful innovation that can be used to inform and empower
young African adults to advance their sexual and reproductive health and that of 
the future generation. But messages on such platforms need to resonate with the 

needs of young people, the society and should be easy to interact with ~ EO.

Scan to 
download 

presentation


